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ABSTRAK

ANALISIS PERBANDINGAN PENJUALAN OFFLINE DAN PENJUALAN
ONLINE TERHADAP VOLUME PENJUALAN TOKO FASHION
ATTABEE KIDSDI KOTA PALEMBANG
Oleh:

DIKI FADILLAH AFDAL
Penulisan Skripsi Ini Di Bawah Bimbingan

Esty Naruliza SE., M.P
Sebagai Ketua
Sri ErmeilaS.E., M.Si
Sebagai Anggota

Penelitian ini bertujuan untuk mengetahui analisis perbandingan penjualan
offline dan penjualan online terhadap volume penjualan pada Toko Fashion Attabee
Kids di Kota Palembang. Penelitian ini menggunakan jenis penelitian komparatif
dengan pendekatan mixed method, yaitu menggabungkan metode kuantitatif dan
kualitatif. Data kuantitatif diperoleh dari dokumentasi laporan penjualan Toko
Fashion Attabee Kids selama periode Januari—-Desember 2025, sedangkan data
kualitatif diperoleh melalui observasi, wawancara, dan dokumentasi.

Andisis data dilakukan menggunakan statistik deskriptif, uji normalitas
Shapiro-Wilk, dan Paired Sample t-test dengan bantuan program SPSS. Hasll
penelitian menunjukkan bahwa rata-rata penjualan online sebesar 780,00 unit, lebih
tinggi dibandingkan rata-rata penjualan offline sebesar 543,33 unit. Hasil uji
normalitas menunjukkan bahwa data berdistribusi normal dengan nilai signifikansi
penjualan offline sebesar 0,069 dan penjualan online sebesar 0,062. Selanjutnya,
hasil Paired Sample t-test menunjukkan nilai t hitung sebesar -10,759 dengan
nilai Sig. (2-tailed) sebesar 0,000 (< 0,05), sehingga Ho ditolak dan H: diterima.

Terdapat perbedaan yang signifikan antara penjualan offline dan penjualan
online. Penjualan online memberikan kontribusi volume penjualan yang lebih tinggi
karena memiliki jangkauan pasar yang lebih luas dan memberikan kemudahan bagi
konsumen dalam melakukan transaksi. Oleh karena itu, penerapan strategi
penjual an secara offline dan online secara bersamaan merupakan langkah yang tepat
daam meningkatkan volume penjualan dan memperluas pangsa pasar Toko
Fashion Attabee Kids.

Kata Kunci : Penjuala Offline, Penjualan Online, Volume Penjualan.



ABSTRACT

A COMPARATIVE ANALYSIS OF OFFLINE AND ONLINE SALESIN
RELATION TO SALESVOLUME AT THE ATTABEE KIDSFASHION
STORE IN PALEMBANG
By:

DIKI FADILLAH AFDAL
Writing this thesis under guidance

Esty Naruliza SE., M.P
As Chairman

Sri ErmeilaS.E., M.Si
AsaMember

This study aims to analyze the comparison between offline sales and online
sales in relation to the sales volume of Attabee Kids Fashion Store in Palembang
City. This study employed a comparative research design with a mixed-method
approach, combining quantitative and qualitative methods. Quantitative data were
obtained from the sales reports of Attabee Kids Fashion Store for the period from
January to December 2025, while qualitative data were collected through
observation, interviews, and documentation.

Data analysis was conducted using descriptive statistics, the Shapir o-Wilk
normality test, and the Paired Sample t-test with the assistance of SPSS. The
results showed that the average online sales amounted to 780.00 units, which was
higher than the average offline sales of 543.33 units. The normality test results
indicated that the data were normally distributed, with significance values of 0.069
for offline sales and 0.062 for online sales. Furthermore, the results of the Paired
Sample t-test showed a calculated t-value of -10.759 with a Sig. (2-tailed) value
of 0.000 (< 0.05), indicating that Ho was rejected and H: was accepted.

There is a significant difference between offline sales and online sales.
Online sales provide a higher contribution to sales volume because they have a
wider market reach and offer greater convenience for consumers when making
transactions. Therefore, implementing offline and online sales strategies
simultaneously is an appropriate approach to increase sales volume and expand the
market share of Attabee Kids Fashion Store.

Keywords: Offline Sales, Online Sales, Sales Volume.



